
consider free shipping as the #1 reason 
for making a purchase.

73%
of online shoppers

Customers are more likely to shop 
at a competitor if they o
er free shipping.

SHIP FOR FREE +3%

will buy more to qualify for free shipping, 
increasing AOV by 30%.

58%
of shoppers

are willing to wait additional days for 
delivery if they can get free shipping.

83%
of online shoppers

are due to shipping and handling costs.
52%

of abandoned carts

$

12

If more than one promotion is running at a time, 
be sure to feature free shipping in either the ad 
copy or site links.

Always promote free shipping.

1 2

Use dynamic timers to count down days until delivery 
to create a sense of urgency. 

Include delivery dates in your ads.

had merchant promotions implemented 
during Black Friday weekend.

10%
of PLAs

use their phone to shop online while 
standing in line at a store. 

50%
of 25-34 year olds$

Advertisers can now add local 
inventory information to Google PLAs. 
Providing in-store availability gives consumers the option to shop 

online or purchase the product from their closest store. 

Product Listing Ads (PLAs) 
are growing in popularity.

Thanksgiving Black Friday Cyber Monday

+143%

+113%

20
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20
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20
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They now appear above text ads and include an 
image. This helps consumers know what they’re 
clicking on and makes it more engaging.

PLAs are a fast-growing channel.

1 2

A fairly small percentage of retailers are using this 
feature. The “Special O�er” callout helps your ad 
and current promotion stand out. Promotions can 
also lead to a lift in CTR and ROAS, and a lower CPC.

Test merchant promotions.

+59%

20142013

3.5x

P.L.A. YOUR WAY

YOY Spend increase

Advertisers spent significantly more on 
this ad type YOY during the holidays.

OF MOBILEMAKE THE

MOST

will come from a mobile device in 2015.
40%

of paid search tra�c 
search on their phone even if they have 
a desktop or laptop nearby.

75%
of mobile users

used their phone to make purchases over 
Thanksgiving weekend in 2014.

40%
of smartphone users

will begin shopping on one device 
and finish on another. 

84%
of consumers 

Expected by 20172013

$41.9
BILLION$13.1

BILLION

Mobile ad spend is rising fast.

There are 160 million 

smartphone users in the U.S.

These are now factored into quality score, so make 
sure your mobile ads have call out, location, 
click-to-call, and review extensions. 

Implement ad extensions. 

1 2

Use mobile conversion data to find which hours of the 
day are most profitable, and consider only running ads 
during these hours to maximize ROAS.

Know your day parting strategy.

Mobile optimization is key in 2015. The share of ad spend 
and clicks will hedge toward mobile even more than 
before. Search engines may begin adopting mobile-specific 
features, which will provide more information about 
audiences on mobile devices.

Mobile advertising growth

1

Trends to watch in 2015 

Retargeting will become more mainstream and ads will be 
set according to how a person interacts with a website. 
Crafting personas from a user’s interaction on a site will 
o�er a very specific way to retarget individuals. 

Persona targeting

2

Social is no longer a free-space, with organic reach 
declining to about 0.07% on Facebook. In 2015, you’ll need a 
smarter social advertising strategy, paying closer attention 
to audience segmentation and competition targeting. 

Social media marketing

3

Some PPC specialists believe Google will phase out keyword 
targeting and instead use alternate targeting methods such 
as psychographic audience targeting, product feeds, and 
page crawling. 

Phasing out keyword targeting

4

Local Inventory Ads (LIAs) are something to watch as 
more retailers are launching this program with Google. 
LIAs combine online advertising with o�ine shopping, 
and help retailers drive foot tra�c and sales. They do this 
by showing local product availability, price, and store 
information to online shoppers nearby. 

Shopping campaigns
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Retailers spent big on 
paid search, and made 
big in return.

Thanksgiving Black Friday Cyber Monday
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HOLIDAYS

+49%

+54%
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+24%

+42%
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+18%

+34%

Overall Search Spend

Overall Search Revenue

Ranked #1 as the top consumer 
spending day for the past 4 years

1

1

HONE IN

are allocating more than 50% of their 
digital marketing budgets for search 
and social during the holiday season.

70%
of brands

$
report that search engine 
marketing is the most successful 
acquisition channel.

85%
of retailers

Most holiday shoppers 
are procrastinators.

24%

41%35%

Customers who finished their shopping in mid-December

Customers who waited until the last minute

Make sure your holiday promo calendar spans 90 
days or more. Planning ahead puts you in an optimal 
position for success.

Plan ahead.

1 2

Retail success is no longer confined to sales on one 
particular day (like Black Friday). Ensure your brand 
stays top of mind by o�ering special deals for 
last-minute shoppers, such as expedited shipping.

Make procrastination pay o�.

$PAID SEARCH

PLAYBOOK2015

Make paid search pay o� this year.
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